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Abstract Article History 
This study examines the role of the mosque in reframing 

moderate Islamic religious narratives within Indonesia’s 

digital public sphere. As digital media increasingly shape 

religious discourse, mosques are challenged to maintain 

their authority while adapting to new communication 

environments. The objective of this research is to analyze 

how the mosque functions as a narrative agent in 

producing, curating, and disseminating moderate Islamic 

messages through digital platforms. This study employs a 

qualitative exploratory design, using digital observation, 

in-depth interviews, and documentation at Masjid Agung 

Jami' Kota Malang. Data were analyzed through data 

condensation, data display, and verification to identify 

patterns of narrative reframing. The findings reveal that 

the mosque actively performs issue clarification, inclusive 

communication strategies, and adaptive content 

production to counter polarization in digital spaces. By 

integrating symbolic religious authority with digital 

literacy practices, the mosque strengthens public 

perceptions of religious moderation and social cohesion. 

The study concludes that traditional religious institutions 

remain relevant in the digital era when they strategically 

engage with media technologies to promote inclusive and 

contextual Islamic narratives. 
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INTRODUCTION  

The study of the relationship between mosques, digital media, and Muslim 

religious narratives is important because of the rapid changes in the way religious 
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communication takes place in the digital age. Digital media technology not only 

facilitates the dissemination of religious information, but also reshapes the way 

Muslims interact, respond and interpret religious values in their social lives. In 

Indonesia, as the country with the largest Muslim population in the world, digital 

media has become the main public sphere for da'wah, theological discussions, 

and social debates. This has an impact on the way Islamic narratives are 

constructed and accepted by the wider public, especially the younger generation, 

thus determining the direction of religious moderation or polarization in the 

digital public space. This research is important because the gap between religious 

messages conveyed through digital media and the social conditions of real people 

can trigger interpretive conflicts, the spread of religious hoaxes, and social 

fragmentation. By examining how the media and mosque institutions together 

form a moderate narrative, this study aims to show the contribution of digital 

media to social stability and moderation awareness in Indonesia's pluralistic 

society. 

Indonesian society faces a number of challenges in managing religious 

narratives in the digital space, including hoaxes, online extremism, and 

interpretive conflicts that have the potential to break social harmony. The results 

of previous research show that the online religious public sphere is vulnerable to 

the spread of hoaxes, conflicts and banal religio, as well as arguments that divide 

religious communities in Indonesia and Bangladesh, showing that the 

digitalization of religion not only provides space for dialogue but also a significant 

challenge to religious moderation. Furthermore, mainstream Islamic media and 

Islamic portals are sometimes dominant in seizing digital space, which has an 

impact on the representation of certain religious narratives and gives rise to 

interpretive competition among the media and Muslim communitie (Handayani & 

Alfida, 2025a). This problem boils down to the need to further study the role of 

religious institutions (including mosques) and the media in reframing moderate 
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Islamic narratives in order to inhibit the spread of extreme content and 

strengthen social tolerance. Literature analysis also shows the tendency of radical 

narratives in digital media that can exacerbate religious polarization in the 

absence of effective moderation strategies (Handayani & Alfida, 2025a).   

The Jami' Mosque in Malang City is one of the mosques that has had a 

significant transformation in religious communication practices in the digital era. 

The mosque, which historically functioned as a center for worship and face-to-

face recitation, now also plays an active role in producing and disseminating 

da'wah content through social media such as Instagram and YouTube. Mosque 

administrators not only document sermons and studies but also repackage 

religious messages in the form of short videos, visual excerpts, and infographics 

that are more in line with the character of digital audiences, especially the younger 

generation and students in Malang City. In addition, when religious issues arise 

that go viral and have the potential to trigger polarization, mosques respond by 

providing clarifications and explanations that emphasize the values of tolerance, 

unity, and non-violence. This phenomenon shows that there is an institutional 

awareness that digital public space is a strategic arena in shaping religious 

opinions. Thus, the Jami' Mosque of Malang City not only maintains its traditional 

function, but also develops a new role as a producer of moderate Islamic 

narratives in the digital space. This phenomenon raises important questions 

about the role of the media and mosques as actors in the formation of religious 

discourse in the digital public realm and how the narrative built is able to respond 

to the need for moderation in a pluralistic society (Mahzumi et al., 2025).    

Various studies have addressed the relationship between digital media and 

religious discourse in Indonesia. Research by (Handayani & Alfida, 2025a) 

highlights how platforms like YouTube are used as important mediums to convey 

religious moderation, reinforce the value of tolerance and reject violence in digital 

religious content. Sazali & Mustafa found that official channels such as "Kemenag 
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RI" use digital content to reinforce the idea of religious moderation with a 

significant variety of themes and netizens' participation (Sazali & Mustafa, 2023). 

On the other hand, Tohari & Mujlipah analyzes Islamic portals that are often used 

for commercial appeal or specific propaganda, suggesting that there are 

challenges in the independence of religious narratives in digital media (Achmad 

Tohari & Neneng Mujlipah, 2024). In addition, research by Yusuf & Mutiara 

analyzed how religious moderation content is disseminated through the Ministry 

of Religion's website, showing that moderation has become the orientation of 

government programs (Muthia et al., 2024). However, some research tends to 

focus on specific platforms such as YouTube or public portals without explicitly 

linking mosque institutions as traditional institutions that are the birthplace of 

religious narratives. This opens up space for research that incorporates the role 

of mosques in framing moderate narratives digitally.     

In addition, studies on the digital public sphere and religious discourse have 

explored the impact of digitalization on traditional religious structures. Dhuhri et 

al. in a netnography analysis show the dislocation of the Islamic scientific tradition 

due to the influence of digital media, so that traditional and modern 

interpretations often meet conflicts in the digital realm (Dhuhri et al., 2025). 

(Muthiah et al., 2025) research shows that digital discussion programs such 

Dialectics become a deliberative space for national fiqh discourse that includes 

plurality. Meanwhile, the study of Alif.id and IBTimes.id communication strategies 

by Aprilyawati & Nurudin highlights the strategy of moderate Islamic media in the 

context of digital da'wah content, but is still limited to aspects of communication 

strategies without tracing the contribution of mosque institutions (Aprilyawati & 

Nurudin, 2022). A common weakness of this study is the fragmented focus on 

specific media or platforms, without holistically mapping the relationship between 

mosques as traditional institutions, digital media, and moderate narratives in 

shaping  a healthy and inclusive digital religious public sphere. This research then 
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puts itself in an important position to fill that gap with a more comprehensive 

approach. 

The novelty of this research lies in a holistic perspective that combines two 

main actors in contemporary religious discourse: mosques as traditional religious 

institutions and digital media as new public spaces. Much of the previous research 

has focused on specific digital platforms or Islamic media communication 

strategies alone, without looking at how mosques can actively reframing 

moderate Islamic narratives in the digital public sphere. This research also 

emphasizes the framework of religious moderation which is not just a 

communication theory, but a real practice in religious institutions related to 

Indonesia's plurality and social cohesion. Examining the interaction between 

these two elements is very important because Indonesia is experiencing a 

dilemma between the uncontrollable power of digital media and the need for 

religious moderation that can maintain social harmony. This research will 

contribute to the literature on digital religion by providing a conceptual model of 

the synergy between mosques and digital media in building moderate narratives, 

as well as providing recommendations for contextual and socially impactful 

communication policies. 

The main research questions are: What is the role of mosques in reframing 

moderate Islamic religious narratives through digital media in Indonesia's digital 

public sphere? The current argument of this study is that mosques are not only as 

religious ritual institutions, but also as narrative agents that can balance the 

dominance of digital media with the delivery of moderate messages that are 

contextually and communicatively relevant. A moderated narrative built digitally 

through mosque engagement can reduce online polarization, strengthen social 

cohesion, and inhibit the spread of radical content. This study will examine the 

relationship between the narrative strategies used by mosques and the response 

of digital audiences, as well as their impact on the perception of public religious 
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moderation. With its theoretical contribution to the concept of digital religious 

public sphere and practical implications for da'wah management and religious 

communication policy, this research is expected to make a significant contribution 

to communication science, digital religious studies, and inclusive social 

development. 

 

RESEARCH METHOD  

This research uses an exploratory qualitative design because it aims to 

deeply understand how mosques reframing moderate religious narratives in 

digital public spaces, a phenomenon that is contextual, dynamic, and full of 

meaning. This approach allows researchers to explore the process of meaning 

production, narrative strategies, and relationships between religious actors and 

digital audiences holistically. The research was conducted at  (Creswell, 2014)  the 

Great Mosque of Jami' Malang City, which was chosen because of its position as a 

central and symbolic mosque in Malang City, has a heterogeneous congregation 

(students, urban communities, and religious communities), and actively utilizes 

digital media in the publication of sermons, studies, and religious information. 

Data collection techniques include digital observation (analysis of social media 

content and mosque online channels), in-depth interviews with takmir, media 

teams, and speakers, as well as digital archive documentation. This combination 

of techniques allows for triangulation of sources and methods to 

comprehensively capture the construction of moderation narratives (Silverman, 

2020).    

Data analysis was carried out interactively using a model that included 

(Miles et al., 2014) data condensation to simplify and codify field findings, data 

display in the form of narrative matrices and thematic maps to see moderation 

framing patterns, and verification and conclusion drawing through constant 

reflection during the research process. This analysis is combined with discursive 
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readings to identify framing strategies, diction selection, and moderate message 

construction in digital content. Data validity checks are carried out through (Miles 

et al., 2014) triangulation of sources and techniques, member checking key 

informants, and trail audits to maintain transparency of the analysis process. With 

this approach, the research is expected to produce a credible and contextual 

understanding of the role of mosques as narrative agents in Indonesia's digital 

religious public sphere.  

 

RESULT AND DISCUSSION  

Result 

Operationally, these findings define the role of mosques as the ability of 

religious institutions to produce, curate and distribute moderate Islamic 

messages through digital media with adaptive, contextual, and dialogical narrative 

strategies. The role is not limited to delivering sermons online, but includes 

framing socio-religious issues, responding to viral discourse, and deliberative 

interaction with digital audiences. In the context of this study, mosques, especially 

the Great Mosque of Jami' Malang City, function as narrative agents that bridge 

traditional religious authority with the dynamics of the digital public sphere. Its 

operational indicators include: (1) the production of religious moderation content 

(tolerance, non-violence, nationality), (2) the use of inclusive communicative 

language, (3) persuasive responses to controversial issues, and (4) active 

engagement in digital interactions. Thus, reframing is interpreted as the process 

of rearranging religious narratives to remain theologically normative, but socially 

and communicatively relevant in the digital space. 

The first informant (the Chairman of Takmir) stated: "The mosque should 

not only be a place of physical worship. When religious issues are rampant on 

social media, we feel the need to provide a cool and non-provocative explanation 

through the mosque's digital channels." This statement shows an institutional 
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awareness that religious authorities now operate in two spaces at once: the 

physical space and the digital space. The researcher's interpretation shows that 

reframing is carried out through a counter-narrative strategy, which is to respond 

to viral issues with a normative and persuasive approach. The mosque positions 

itself as a source of clarification and balancer of information, thus functioning as 

a mediator between religious texts and digital social reality. This attitude shows 

the transformation of the mosque's function from a ritual center to an adaptive 

digital religious literacy center.  

The second informant (Mosque Media Team) explained: "We deliberately 

used a youth-friendly visual design and light language so that the message of 

moderation could be received without feeling patronizing." This data shows that 

communication strategies lie not only in the substance of the message, but also 

in the form of its presentation. The researcher interprets that reframing occurs 

through symbolic repackaging, namely the transformation of normative language 

into a digital popular language without losing its theological essence. This strategy 

shows awareness of the character of digital audiences that are visual, fast, and 

interactive. Thus, mosques adopted a new media communication logic to 

maintain relevance and expand the reach of religious moderation. 

Observations of mosque social media accounts show consistency in 

uploading content with the theme of tolerance between religions, the importance 

of maintaining national unity, and the prohibition of spreading hatred. The 

content is presented in the form of short videos, sermon excerpts, and 

infographics. Audience interaction is relatively positive, characterized by 

supportive comments and a lack of aggressive debate. The researcher interprets 

that this communication pattern demonstrates the effectiveness of moderate 

narrative strategies that are adaptive and responsive to the needs of digital 

audiences. Consistency of uploads and persuasive communication style are 

important factors in building the digital credibility of mosques. 



Fahrudin & Asriadi (2026) 

 

LUX ISLAMICA: Journal of Islamic Studies 50 

 

Overall, the data shows that mosques play a role as agents of digital 

moderation through issue clarification strategies, inclusive language 

presentation, and consistency of content distribution. Reframing is carried out by 

maintaining the normative substance of Islamic teachings, but conveyed through 

contextual and visual communication formats. The data patterns show a linear 

relationship between institutional awareness, adaptive narrative strategies, and 

positive audience responses. Thus, mosques not only retain their traditional 

authority, but also expand their symbolic legitimacy in digital public spaces. 

Table 1. The role of mosques in reframing moderate narratives in digital 

spaces  

Informant Position Interview Excerpts Indicator 

Chief Takmir 

"We feel the need to provide a cool and 

non-provocative explanation through the 

mosque's digital channels." 

Clarification of issues & 

moderate counter-

narrative 

Mosque Media Team 

"We use youth-friendly visual design and 

light language to make the message of 

moderation easy to receive." 

Adaptive & inclusive 

communication strategies 

 

The table of the role of mosques in reframing moderate narratives in the 

digital space above can be described in the form of a diagram as follows  

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1. The Role of Moques in Reframing Moderate Narratives in The 

Indonesian Digital Sphere 
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The result of data analysis is explained correctly in the article. The 

discussion part logically explains the findings, associated with the relevant 

sources. 

 

Discussion 

The results of the study show that mosques are transformed from ritual 

institutions to narrative agents that are active in shaping moderate Islamic 

discourse in digital public spaces. These findings are in line with studies on digital 

religion that affirm that religious authority is no longer exclusively in physical 

space, but is subject to negotiation in digital space. In the Indonesian context, this 

dynamic strengthens the argument that (Campbell, 2012; Cheong & Nord, 

2026)the digital public sphere is an important arena for the contestation of religious 

discourse (Al-Zaman & Alimi, 2021). However, in contrast to previous research that 

placed more emphasis on the role of individual dai or Muslim influencers, these 

findings suggest that mosque institutions are collectively capable of reframing 

moderate narratives through issue curation mechanisms, clarification, and 

adaptive content production (Fuadi, 2025; Nibrosu Rohid et al., 2025; Nuriana & 

Salwa, 2024). Thus, this study expands the literature that has been more focused 

on personal actors or online Islamic media, by emphasizing that traditional 

institutions still have adaptive capacity in the digital ecosystem. 

Furthermore, the strategy of clarifying the issue carried out by mosques as 

a form of counter-narrative against digital polarization is consistent with the 

findings of studies on resistance to online extremism in Indonesia (Ahyar & Alfitri, 

2019; Kuswana, 2024). Previous literature has shown that the digital space is often 

an arena for the spread of hate speech and radicalism (Carter & Kondor, 2020; 

Kumar & Maurya, 2024). The findings of this study strengthen this argument, but 

at the same time offer a new perspective that mosques can function as 

deliberative mediators that bring together Islamic normative values with the need 
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for inclusive digital communication. While previous studies have emphasized the 

dominance of algorithms and virality as factors that shape public opinion, this 

study shows that the symbolic legitimacy of mosques is still effective in building 

audience trust when combined with adaptive communication strategies. 

In terms of communication strategy, the use of popular language, attractive 

visuals, and short formats show compatibility with the characteristics of digital 

culture as described in a new media communication study (Couldry & Hepp, 2016; 

Papacharissi, 2014). Research on religious moderation on Indonesian digital 

platforms also highlights the importance of a dialogical and non-confrontational 

communicative approach (Handayani & Alfida, 2025b; Sazali & Mustafa, 2023). 

These findings are in line with the literature, but add an institutional dimension: 

not just moderate content, but mosque organizational structures that support 

consistent content production. A significant difference from previous research is 

that reframing does not stop at message production, but creates an interactive 

cycle between content uploads and audience responses, thus forming a relatively 

healthy pattern of deliberation in the digital space.   

The theoretical implication of these findings is the strengthening of the 

concept of the digital religious public sphere which is not only understood as a space 

of free contestation, but also as a space that can be ethically managed by religious 

institutions. Habermasian's concept of the public sphere needs to be reinterpreted 

in Indonesia's religious and communal digital context, where the symbolic 

authority of the mosque plays a role in maintaining communicative rationality 

(Habermas, 1991; Lim, 2013). Practically, these findings imply the importance of 

strengthening the digital literacy capacity of mosque managers, the formation of 

professional media teams, and collaboration with young communities to ensure 

the sustainability of moderate narratives. Public policy in the field of religious 

moderation can also use this model as a preventive strategy against online 

polarization. 
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Overall, this discussion shows a consistent pattern between institutional 

awareness, adaptive narrative strategies, and positive audience responses. When 

compared to the global literature on religion and digital media, this study provides 

a contextual contribution from Indonesia as the largest Muslim country that has 

strong religious traditions as well as an active digital society. By showing that 

mosques are able to effectively reframing moderate narratives, this study 

confirms that traditional religious institutions are not completely disrupted by 

digitalization, but rather are transformed in a hybrid manner. This contribution 

enriches the study of Islamic communication, digital religious studies, and 

religious moderation discourse with institutional models that are applicable and 

relevant to the context of a pluralistic society. 

 

CONCLUSION  

The conclusion of this study confirms that mosques are transforming from 

ritual institutions to strategic narrative agents in digital public spaces. Through 

issues clarification strategies, inclusive communication, and adaptive content 

production, mosques are able to reframe moderate Islamic narratives so that they 

are more relevant and accepted in the midst of digital polarizing dynamics. The 

main lesson of this study is that religious moderation is not enough to be 

maintained at the normative level, but must be communicated contextually and 

responsively in order to be able to strengthen social cohesion in the new media 

era. 

Scientifically, this research contributes to strengthening the concept of 

digital religious public sphere by showing that traditional religious institutions still 

have legitimacy and adaptive capacity in the digital ecosystem. The institutional 

model offered enriches the study of Islamic communication and digital religion, 

as well as provides practical implications for the management of media-based 

da'wah. 
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The limitations of this study lie in the focus of a single location in the Great 

Mosque of Jami' Malang City and the dominance of the qualitative approach. 

Further research is recommended to conduct a cross-mosque comparative study 

and integrate a quantitative approach to measure the impact of moderation more 

broadly and measurably. 

 

ACKNOWLEDGMENT 

The authors would like to express their sincere gratitude to the 

management and congregation of Masjid Jami' Kota Malang for their openness, 

cooperation, and willingness to participate in this research. Special appreciation 

is extended to the mosque board (takmir), media team, and religious leaders who 

generously shared their time, insights, and experiences during the data collection 

process. Their contributions were invaluable in understanding the dynamics of 

reframing moderate Islamic narratives within the digital public sphere. 

The authors also acknowledge the academic support and constructive 

feedback provided by colleagues and reviewers who helped refine the theoretical 

framework and methodological approach of this study. Finally, gratitude is 

extended to all institutions and individuals who indirectly supported this research, 

particularly in facilitating access to digital documentation and scholarly resources. 

Any remaining limitations of this study are solely the responsibility of the authors. 

 

REFERENCES 

Achmad Tohari, & Neneng Mujlipah. (2024). Religious Moderation on the Islamic 

Portal. Meyarsa: Jurnal Ilmu Komunikasi Dan Dakwah, 5(1), 34–47. 

https://doi.org/10.19105/meyarsa.v5i1.8665  

Ahyar, M., & Alfitri, A. (2019). Aksi Bela Islam: islamic clicktivism and the new 

authority of religious propaganda in the millennial age in Indonesia. 

Indonesian Journal of Islam and Muslim Societies, 9(1), 1. 

https://doi.org/10.18326/ijims.v9i1.1-29  

https://doi.org/10.19105/meyarsa.v5i1.8665
https://doi.org/10.18326/ijims.v9i1.1-29


Fahrudin & Asriadi (2026) 

 

LUX ISLAMICA: Journal of Islamic Studies 55 

 

Al-Zaman, Md. S., & Alimi, M. Y. (2021). Islam, Religious Confrontation and Hoaxes 

in the Digital Public Sphere: Comparison of Bangladesh and Indonesia. 

Komunitas, 13(2), 206–233. https://doi.org/10.15294/komunitas.v13i2.27223  

Aprilyawati, F. D., & Nurudin, N. (2022). The communication strategy of Islamic 

media alif.id and ibtimes.id in spreading the understanding of moderation. 

Islamic Communication Journal, 7(1), 35–52. 

https://doi.org/10.21580/icj.2022.7.1.9044  

Campbell, H. A. (2012). Understanding the Relationship between Religion Online 

and Offline in a Networked Society. Journal of the American Academy of Religion, 

80(1), 64–93. https://doi.org/10.1093/jaarel/lfr074  

Carter, P., & Kondor, K. (2020). Researching the Radical Right: Making Use of the 

Digital Space and Its Challenges. In Digital Extremisms (pp. 223–252). Palgrave 

Macmillan, Cham. https://doi.org/10.1007/978-3-030-30138-5_11  

Cheong, P. H., & Nord, I. (2026). Dynamics of Innovation and Tradition, Disruption 

and Continuity: Reconsidering Communication, Agency and Ethics in Digital 

Religion. Religions, 17(1), 101. https://doi.org/10.3390/rel17010101  

Couldry, N., & Hepp, A. (2016). The Mediated Construction of Reality. Polity Press. 

https://www.politybooks.com/bookdetail?book_slug=the-mediated-

construction-of-reality--9780745681306  

Creswell, J. W. (2014). Research Design: Qualitative, Quantitative, and Mixed Methods 

Approaches. Sage Publications. 

Dhuhri, S., Bhakti, S. E., Kamaruzzaman, K., Fauziyah, N. K., & Wahyudi, R. (2025). 

Dislocation Of Islamic Scientific Tradition Through Digital Public Sphere: 

Netnographic Analysis On The Discourse Of Ahl Al-Sunnah Wa Al-Jama’a 

Between Traditionalist And Modernist Muslims. Jurnal Ilmiah Islam Futura, 

25(1), 204–238. https://doi.org/10.22373/jiif.v25i1.25776  

Fuadi, M. H. (2025). Islamic Algorithms: How Digital Platform Algorithms Shape 

Islamic Communication Strategies and Religious Authorities. Proceedings of 

https://doi.org/10.15294/komunitas.v13i2.27223
https://doi.org/10.21580/icj.2022.7.1.9044
https://doi.org/10.1093/jaarel/lfr074
https://doi.org/10.1007/978-3-030-30138-5_11
https://doi.org/10.3390/rel17010101
https://www.politybooks.com/bookdetail?book_slug=the-mediated-construction-of-reality--9780745681306
https://www.politybooks.com/bookdetail?book_slug=the-mediated-construction-of-reality--9780745681306
https://doi.org/10.22373/jiif.v25i1.25776


Fahrudin & Asriadi (2026) 

 

LUX ISLAMICA: Journal of Islamic Studies 56 

 

International Conference on Religion, Social and Humanities, 4, 512–526. 

https://doi.org/10.31958/proceedingsoficresh.v4i.132  

Habermas, J. (1991). The structural transformation of the public sphere. (T. Burger 

and F. Lawrence, Trans.). In Contemporary Sociology (Vol. 19, Number 2). MIT 

Press. 

Handayani, R., & Alfida, A. (2025a). Religious Moderation Discourses on Digital 

Platforms. Insaniyat: Journal of Islam and Humanities, 9(2), 165–177. 

https://doi.org/10.15408/gmqz2712  

Kumar, A., & Maurya, M. K. (2024). Online Public Sphere and Threats of 

Disinformation, Extremism and Hate Speech: Reflections on Threat-

Mitigation. Journal of Communication Inquiry. 

https://doi.org/10.1177/01968599241292623  

Kuswana, D. (2024). Digital Counter-Radicalism: The Strategic Role of Religious 

Organisations in Shaping Moderate Islam in Indonesia’s Cyber Realm. 

Khazanah Theologia, 6(1), 45–60. https://doi.org/10.15575/kt.v6i1.33369  

Lim, M. (2013). Many Clicks but Little Sticks: Social Media Activism in Indonesia. 

Journal of Contemporary Asia, 43(4), 636–657. 

https://doi.org/10.1080/00472336.2013.769386  

Mahzumi, F., Aminuddin, A., Mahfudh, H., & Mujibuddin SM, M. (2025). Cyber-

Islamic Moderation In Indonesia: Digital Activism of Islami.co and IBTimes.id 

and Its Implications for Young Muslims. MIQOT: Jurnal Ilmu-Ilmu Keislaman, 

49(1), 22. https://doi.org/10.30821/miqot.v49i1.1290  

Miles, M. B., Huberman, A. M., & Saldana, J. (2014). Qualitative Data Analysis, A 

Methods Sourcebook (Edition 3). UI Press. 

Muthia, A., Sultan, Moeh. I., & Latief, D. (2024). Utilization of Websites as a Public 

Communication Strategy in Disseminating Religious Moderation (Case Study: 

Indonesian Ministry of Religion). Atlantis Press, 568–576. 

https://doi.org/10.2991/978-2-38476-236-1_60  

https://doi.org/10.31958/proceedingsoficresh.v4i.132
https://doi.org/10.15408/gmqz2712
https://doi.org/10.1177/01968599241292623
https://doi.org/10.15575/kt.v6i1.33369
https://doi.org/10.1080/00472336.2013.769386
https://doi.org/10.30821/miqot.v49i1.1290
https://doi.org/10.2991/978-2-38476-236-1_60


Fahrudin & Asriadi (2026) 

 

LUX ISLAMICA: Journal of Islamic Studies 57 

 

Muthiah, T., Atie, U., Zakiah, K., & Sanjaya, M. (2025). National Fiqh Discourse in 

the Digital Public Sphere : A Case Study of TVMu ’ s Dialektika Program. 

Komunikator, 17(2). https://doi.org/https://doi.org/10.18196/jkm.v17i2.28533  

Nibrosu Rohid, Rahma Sugihartati, Bagong Suyanto, Daniel Susilo, & Afriul Zikri. 

(2025). Digital Activism in Contemporary Islamic Politics: A Critical Analysis of 

Social Media’s Impact on Islamic Movements. MILRev: Metro Islamic Law 

Review, 4(1), 208–233. https://doi.org/10.32332/milrev.v4i1.10159  

Nuriana, Z. I., & Salwa, N. (2024). Digital Da’wah in the Age of Algorithm: A 

Narrative Review of Communication, Moderation, and Inclusion. Sinergi 

International Journal of Islamic Studies, 2(4), 242–256. 

https://doi.org/10.61194/ijis.v2i4.706  

Papacharissi, Z. (2014). Affective Publics: Sentiment, Technology, and Politics. 

Oxford Academic. 

https://doi.org/10.1093/acprof:oso/9780199999736.001.0001  

Sazali, H., & Mustafa, A. (2023). New Media and Strengthening Religious 

Moderation in Indonesia. Jurnal Komunikasi, 17(2), 167–184. 

https://doi.org/10.20885/komunikasi.vol17.iss2.art3  

Silverman. (2020). Interpreting Qualitative Data. Sage Publications. 

  

 

 

https://doi.org/https:/doi.org/10.18196/jkm.v17i2.28533
https://doi.org/10.32332/milrev.v4i1.10159
https://doi.org/10.61194/ijis.v2i4.706
https://doi.org/10.1093/acprof:oso/9780199999736.001.0001
https://doi.org/10.20885/komunikasi.vol17.iss2.art3

